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Bill Brown understand our problems , . . 


“We considered taking on another 
line but changed our minds fast, 
when we stacked Acousticon up 
against competition. You can't 
beat Acousticon’s complete 
range of eyeglass hearing aids, 
the hottest thing in the industry 
today! Acousticon makes all 
the types and styles we need 

to profitably close every sale!” 
—L. E. Saad- Buffalo, N.Y. 











“We've sold Acousticon exclusively for 30 years. 
Acousticon is always first with the newest—like the new 
PRIVAT-EAR. As far as we’re concerned, it’s the 

best engineered, small behind-the-ear hearing aid. 
Acousticon always gives us the broadest line, too, so we | 
satisfy more people . . . capture more sales!” 


“In 1950 we started handling another line; in 1957 
we dropped the other line in favor of again selling 
Acousticon. You can’t help but feel the dynamic 
new leadership and spirit which permeates the 
Acousticon team. Men like Malte Carlson and 


give us the backing we need for continuing 
success.”"— H. K. Green- Charlotte, N.C. 


~Aeousticon 





a 


Become an Acousticon Success-Dis- 
tributor. Write in complete confi- 
dence to: Bill Brown, Vice-Presi- 
dent, Dictograph Products, Inc., 
95-25 149th Street, Jamaica 35, N.Y. 


Success — 
is built on 
Distributor 


Success ! 


























1959 
ANNUAL MEETING 
October 9 and 10 

LaSalle Hotel 
Chicago, Illinois 


The Society of Hearing Aid Audiologists 


260 Southfield Road Detroit 29, Mich. DUnkirk 6-2500 
Officers and Governors 
Kenneth S. Wood (1962) President 
Max Elbaum (1963) Vice-President 
Verl Conn (1960) Secretary-Treasurer 
Felix Visk Asst. Sec’y—Legal Counsel 
Ken Steeves (1959) Asst. Treasurer 
Stanley K. Foster (1962), Alice Blackhall (1960), George 
Holland (1960), John B. Whidby (1959), Harold Otten (1961), 
Thornton Zanolli (1962). 

CERTIFICATION BOARD GRIEVANCE COMMITTEE 
Stanley Foster John Whidby Harold Dierke Ralph Schell 
Thornton Zanolli Max Elbaum Duel C, Kent, Chateman 
Harold Otten Mrs. Alice Blackhall BOARD OF EXAMINERS 
Verl Conn George Holland joseph Manny Maurice Shoup 

Ken S. Wood, Chairman P. Ross Irwin, Chairman 





Official Publication: Society of Hearing Aid Audiologists 


THORNTON ZANOLLI JAMES E. ELLIOTT 
Editorial Director Editor 


D. DALE HUGHES, Business Manager 


260 SOUTHFIELD ROAD — DETROIT 29, MICHIGAN 
DUnkirk 6-2500 


Published every-other-month for the Society of Hearing Aid Audiologists by Unigraphic 
Corporation, 260 Southfield Road, Detroit 29, Michigan. 
Subscription rate: .00 per year; $4.00 outside continental U.S. Send your subscriptions 
0: oom 702, 28 West Adams Avenue, Detroit 26, Michigan. 





DECEMBER. 1958 | VOLUME 7, NUMBER 6 








TABLE OF CONTENTS 


Now Hear This 

(editorial) by Kenneth S. Wood oon ee 4 
Report of S.H.A.A. 1958 Annual Meeting aa 6 
Dues Ge es 2 a ee 12 
S.H.A.A. New Members and Sinemaidins Pee osc 14 
RN FE SER LOO RENT DR LE Se ea aeicere estes Be 14 


THE PURPOSE: AUDECIBEL is strictly an educational and professional journal, the purpose of 


which is to bring to the otologist, the hearing aid audiologist. and others interested in the field of hearing and audiology, author- 
itative articles, papers and data concerned with research, techniques, education and new developments in the field of treating and 


assisting the hard of hearing. 


maintaining the highest possible ethical 


THE GOAL: The Society of Hearing Aid Audiologists is dedicated to the goal of reaching and 


standards in the field of hearing aid audiology. AUDECIBEL is dedicated to the goal of 


rapport among all those concerned with the hard of hearing so that mutual and overlapping problems may be recognized and out- 
standing ideas, skills and experiences be shared for the greater benefit of all. You are urged to write in for details of how YOU 
Mie ne Neer NNR Ate RR RSC A 

















Yow HEAR 74ec 


by KENNETH S. WOOD 
president, Society of Hearing Aid Audiologists 





We greet the new year with the satisfaction that we have 


been able to meet and solve a great many of the problems that 
have confronted our Society. 


Membership is growing. Our Annual Meetings have become 
established institutions in the hearing aid profession. The 
Society's offices are now at a permanent location. AUDECIBEL 
has begun to show a small surplus over expenses. 


We'll be starting the new year with a new Executive 
Director, Mr. James F. Elliott, who previously served as 
AUDECIBEL's managing editor. 


In Mr. Elliott we have a young man of considerable 
talent, character, and energy. Although his job as Executive 
Director will involve only a part of his time, the fact that 
we now have such an officer will enable us to continue to 
expand our services and activities. 


Several projects are now in the planning stage: A 
monthly newsletter for members .. . Décals for windows and 
office doors . .. A group insurance program for members . 


and a correspondence course of study to prepare candidates 
for Certification. 


With our new Executive Director and our headquarters, I 
believe we have the resources to grow more than we ever have 


‘pefore. The coming year, I predict, will be one of the 


greatest in the history of our Society. 


Season's greetings to one and all! 


Nuch b. Woweh 


AUDECIBEL — DECEMBER 1958 




















AUDECIBEL — DECEMBER 1958 












M-4 





MA-5 


give Vicon dealers 


¥ Widest possible selection of response 


\ Positive, automatic output pressure limit 


The NEW Vicon M-4 provides four different 
response settings within the instrument itself: Nor- 
mal lows with high emphasis; normal lows with 
normal highs; reduced lows with high emphasis; 
reduced lows with normal highs. These settings, in 
combination with four different receivers, give the 
Vicon dealer 16 different response curves to fit 
individual needs. Now you can fit your clients! 


The NEW Vicon MA-5 was specifically de- 
signed to provide assistance and correction for 
recruitment and tolerance cases. The automatic 
output pressure control actually shuts the instru- 
ment off for the duration of loud sounds such as 





thunderclaps, shotgun blasts, slamming doors, etc. 
The instrument resumes normal operation a frac- 
tion of a second after the sudden loud sound has 
passed. The control is adjustable to limit output 
pressure to any desired level from 95 db. to 132 
db., using selected receiver. 


Both the Vicon M-4 and the Vicon MA-5 are 
priced the same as other Vicon monaural models. 


Vicon dealerships are available to ethical, quali- 
fied dealers in some areas. Write on your letter- 
head for full information on the advantages of a 
Vicon Authorized Dealership. 


THE | [Con INSTRUMENT COMPANY 


151 Vicon Bldg., Colorado Springs, Colorado 


Vicon manufactures other monaural and stereophonic 
hearing instruments to fit various needs. All monaural 
instruments have “Clear-Phone” magnetic telephone 
pick-up. All are competitively priced. 











DR. DONALD FRANZ 


ROSS IRWIN 





AUDECIBEL Presents... 


REPORT 


OF S.H.A.A. 


1958 Annual Meeting 


HIGHLIGHTS: Debate on Licensing * Talks on Ethics, Hearing Aid 
Research, Fitting Children, Salesmanship ® Reports on the Hearing 
Aid Industry Conference and the American Optometric Ass‘n. 


One thing is certain on the ques- 
tion of whether or not hearing aid 
dealers would benefit from state lic- 
ensing programs — the Society of 
Hearing Aid Audiologists will not act 
rashly for or against such a pro- 
posal. 


This was clear to 120 SHAA mem- 
bers and their guests when the lively 
three-day Seventh Annual Meeting 
of the Society of Hearing Aid Audio- 
logists ended Saturday, Oct. 11, in 
the LaSalle hotel, Chicago. 


A debate on licensing climaxed a 
program planned by Stanley H. Fos- 
ter, Cincinnati, which drew a stand- 
ing ovation from members for the 
agendum’s excellence and variety. 





LEFT TO RIGHT: D. J. MARCUCCI DR. JOHN VICTOREEN, 
LOUIS McLEAN, A. K. SIMMONS. 


Page 6 


And Kenneth S. Wood, SHAA 
president from Grand Rapids, Mich., 
said he would consider a request 
passed by the members that Foster 
be chosen to serve again next year as 
program chairman. 


The meeting covered topics with a 
wide range of importance to Certi- 
fied Hearing Aid Audiologists, rang- 
ing from ethics to salesmanship, 
hearing aid research to the problems 
of the otologists and the teacher of 
deaf children. 

But the debate on the possible lic- 
ensing of hearing aid dealers was the 
natural climax to the meeting. It 
was a topic foremost in informal dis- 
cussions throughout the three-day 
meeting. 

Ross Irwin, of San Antonio, Texas, 
chairman of the SHAA board of ex- 
aminers, argued for the proposal. 
Leland Watson, president of Maico 
Industries, Inc., was assigned the op- 
position to such licensing plans. 

The pro-licensing arguments can 
be summarized as: 


* Licensing would increase the rec- 
ognition of the professional status of 
hearing aid audiologists. 

“The buying public would be less 
reticent about dealing with a licensed 
dealer than with someone who, with- 
out licensing, is able to sell hearing 
aids over-the-counter or in his home,” 
Mr. Irwin added. 


* The hearing aid audiologists 
could increase sales by increasing 
public confidence in their group. 


¢ Licensing would improve the edu- 
cational and professional standards 
of Hearing Aid Audiologists. 

* It would help Hearing Aid Au- 
diologists to eliminate unethical sell- 
ing and advertising practices by pro- 
viding enforcement of an_ ethical 
code. 
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REBECCA BROWN 


* The public would benefit because 
it could with confidence seek the aid 
of a Hearing Aid Audiologist any- 
where in the nation, knowing that the 
licensed dealers were qualified. 

The anti-licensing arguments were: 

* Licenses do not guarantee more 
prestige or acceptance. 

“After all,” Mr. Watson pointed 
out, “even some garbage collectors 
are licensed.” 

* The Hearing Aid Audiologist 
would not be able to sell aggressive- 
ly if he were to achieve the status 
of a professional man, such as the op- 
tometrist. 

* Licensing might increase legal 
standing in dealing with state rehab- 
ilitation and welfare groups, but such 
sales account for only 2 to 3 per cent 
of total sales. 

¢ Licensing to raise ethical stan- 
dards would result in policing and 
thus lead to court wrangles to enforce 
laws. 

¢ Licensing might allow enforce- 
ment of ethical standards to slip from 
the hands of the SHAA and into the 
hands of politicians or groups such 
as the physicians, otologists or others. 

Mr. Watson suggested that a bet- 
ter answer than licensing lies in 
SHAA certification, “but with indus- 
try-wide cooperation that provides 
good publicity and training pro- 
grams.” 

Thornton Zanolli, past president 
from Detroit, spoke as bluntly on 
ethical questions as Mr. Irwin and 
Mr. Watson had done in the debate 
on licensing. 

Mr. Zanolli cited an advertisement 
from a Washington, D.C., newspaper 
as “the worst example of unethical 
advertising I have ever seen.” The 
ad promised to provide salesmen with 
bogus hearing aid or polio devices 
to “give you that pitiful look” and 
“double sales.” 

The ad was stopped after one pub- 
lication, Mr. Zanolli said, but it 
served to remind one of the im- 
portance of ethical practices. 

“Let us guide our ethics on the 
basis of ‘What would happen to the 
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WILLIAM H. MASSERAND 


world if everyone acted in this man- 
ner?’” he suggested, and then re- 
iterated what he termed important 
rules for SHAA members. 

“When you use the title, ‘Certified 
Hearing Aid Audiologist,’ use it with 
dignity and never abbreviate it. To 
leave out the words, ‘hearing aid’,” 
he said, “might be interpreted as an 
attempt to infringe the realm of the 
audiologist. 

“The title also is not to be modi- 
fied, such as with the words, ‘Chi- 
cago’s oldest’ or ‘only’ hearing aid 
audiologist. This is not permitted. 

“Never try to become pseudo-pro- 
fessional men,” he added, “if you 
wish the cooperation of professional 
otologists and audiologists.” 

Mr. Zanolli suggested, as a good 
measure of ethical practices, a four- 
point test devised by Rotary Interna- 
tional: “Is it the truth? Is it fair 
to all concerned? Will it build good 
will and better friendships? Will it 
be beneficial to all concerned?” 

Research in the development of 
hearing aids was covered by William 
H. Greenbaum, director of engineer- 
ing for Otarion Listening Corp., Os- 
sining, N.Y., and Gordon Ives, sales 
manager for the Mallory Battery Co., 
Cleveland, Ohio. 

After tracing the history of hear- 
ing aid development, both men made 
some predictions for the future of 
hearing aids. Mr. Greenbaum’s, per- 
haps, was the more radical predic- 
tion. 

He foresaw the day when the 
totally deaf, persons whose auditory 
nerve has been destroyed, may hear 
by means of the implanting of a sec- 
ondary, receiving coil within the por- 
tion of the brain which governs hear- 
ing, to enable the deaf to “hear” elec- 
tronically. 

“This will mean a new era for 
these handicapped,” he said. 

To show that perhaps this dream 
is not as remote as it seems, he cited 
the achievement of a French surgeon 
this year in planting such a coil with- 


(See REPORT on page 10) 
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... Qualty and Performance from Dahlberg 


-Powered Hearing Aid 


POWER ond ECONOMY for the first time! 
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Five transistors, trans- Completely housed in a Less than 2/10c per hour 
Volume Control) auto- former, and push-pull tiny stainless steel case operates the “Super 5” 
matically limits the huge output circuit produce measuring only 1.23 cu. when used with the E401 
reserve of power output maximum power with new in. and weighing only 114 battery at manufacturer’s 


oz., four times smaller 
than aids of comparable 
power—the Dahlberg 
**Super 5°’ gives the 
severely deafened, too, 
the chance to use incon- 
spicuous featherweight 
instruments. 


of this dynamic new hear- 
ing aid. The AVC control 
is adjustable to user’s most 
comfortable and safest 
hearing limits. 


standard of distortion- 
free amplification. Ad- 
justable tone control for 
environmental condi- 
tioning. 


rating. Now sell power, 
size, performance and 
economy to your pros- 
pects for super-powered 
hearing. 





NOW, OFFER REAL HEARING HELP TO THE SEVERELY DEAFENED! 


The kind of hearing help you need for your most requiring users is packed into 
the new Dahlberg Super 5. 


Small enough to be virtually unnoticed . . . powerful enough to correct severe 
losses and economical beyond belief. 


Again, at the time when most needed, Dahlberg leads the field to provide 
Dahlberg Dealers with an exclusive sales advantage that makes for new sales 
and better-satisfied users. Write for full information. 


Another New and Helpful Product for the Hard of Hearing by 


DAHLBERG 


THE DAHLBERG COMPANY, GOLDEN VALLEY, MINNEAPOLIS 27, MINNESOTA 
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HARRY MANZER 





STANLEY K. FOSTER 





REPORT 
(Cont'd from page 7) 


in the head of a deaf man, attached 
to an accessible portion of the audi- 
tory nerve. After several months, 
the man was able to distinguish sim- 
ple words. 

Ives was hopeful that current re- 
search into solid-state batteries and 
batteries in which the chemical ac- 
tion is more passive might end the 
corrosion problem. 

And the future, he suggested, may 
bring batteries powered with radio- 
active elements sealed within to pro- 
vide an atomic power supply of in- 
definite duration. 

A teacher of the deaf, Miss Re- 
becca Brown, principal of the Grand 
Rapids (Mich.) Schools for the Deaf, 
and an otologist, Dr. David Myers, of 
St. Christopher’s Hospital for Chil- 
dren in Philadephia, emphasized the 
caution Hearing Aid Audiologists 
should use not to outfit certain types 
of seemingly deaf persons. 
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GORDON IVES 


Dr. Myers suggested that Certified 
Hearing Aid Audiologists refer to an 
otologist first a person who comes to 
a hearing aid dealer without medical 
reference. 

To emphasize the necessity for this, 
he said that perhaps 40 to 50 per cent 
of children apparently suffering 
from deafness cannot be helped with 
a hearing aid. 

He divided this group into three 
equal classes, the aphasic, the psy- 
chiatrically damaged and the retard- 
ed children. Through diagnosis, he 
said, an otologist can determine if 
apparent deafness results from any 
of these causes. 

Miss Brown said a leading problem 
in the use of hearing aids among 
small children is to make them con- 
scious of sound. Many children, she 
said, turn their hearing aids off as 
soon as they are fitted, because they 
recognize sound only as an annoy- 
ance, not as a beneficial “new” sense. 

“Tell all of your parents with 
small children who use hearing aids 
to make the children keep the aids 
turned on,” she said. “This will make 
them aware of sound eventually, so 
they can learn how to use it. Other- 
wise, they will turn the hearing aids 
off and retreat happily into their 
small, silent world.” 

David Barnow, president of the 
Hearing Aid Industry Conference 
and a vice-president of Beltone Hear- 
ing Aid Co., reported the HAIC plans 
to begin a three-day advanced course 
in audiology next March. 

This course, probably to be guided 
by professors of the University of 


Illinois, he said, would accommodate - 


about 105 persons at a session in a 
onetime private estate in the Mid- 
west. He said the cost would prob- 
ably be kept to $75 per person. 

He said also that the HAIC has 
hired a public relations firm in Chi- 
cago to aid in educating the public to 
a more positive attitude toward hear- 
ing aids. 





THORNTON ZANOLLI 


He reported also that the American 
Optometric Association recently re- 
affirmed its stand to keep out of 
hearing aid sales entirely. This con- 
firmation of a resolution passed by 
the AOA in 1955 was prompted, he 
said, by the attempt of a hearing aid 
manufacturer to solicit an optome- 
trist to sell his product. 

Mr. Barnow also stated that the 
HAIC board was unanimous in op- 
posing the licensing of hearing aid 
dealers and considered this threat 
“the greatest hazard we are facing.” 

“We will not compromise, tempor- 
ize or rationalize with even a little 
licensing,” he said, after outlining 
his group’s continued opposition to 
such action. 

Salesmanship for Certified Hear- 
ing Aid Audiologists also received a 
full treatment at the meeting. 

William H. Masserand, Chicago 
commercial manager for American 
Telephone & Telegraph Co., spoke in 
a dramatized presentation on the 
special techniques and advantages of 
telephone selling. 

Harry Manzer, a Madison, Wis., 
insurance broker, illustrated by per- 
sonal example at the Saturday 
luncheon — in a speech spiced with 
jokes—that salesmanship is still the 
art of selling yourself. 

He sold himself to an audience 
happy to buy in stressing his main 
point—you must want to be a suc- 
cessful salesman badly enough, and 
you will sell. 

An added speaker was Dr. Donald 
Franz, of De Kalb, lll., an optome- 
trist and trustee of the AOA, who 
discussed some similar problems the 
SHAA and AOA members encounter. 

“Nobody wants glasses or a hear- 
ing aid,” he said, “but they do want 
what glasses or a hearing aid can do 
for them.” 

Dr. Franz also referred to the 
AOA’s stand against the sales of 
hearing aids which had been men- 
tioned earlier by Mr. Barnow. 
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Best Performance 


for Transistorized 


Instruments... 


MALLORY 
MERCURY 
BATTERIES 


First in mercury batteries, Mallory 
has contributed much to progress 
in hearing instruments. For the 
tiny size, high power and thorough 
dependability which Mallory has 
engineered into mercury batteries 
during years of pioneering, have 
led the way to today’s miniature 
transistorized hearing aids. 

- You can match the size and 
power requirements of any mod- 
ern instrument . . . when you 
carry the complete line of Mallory 
Mercury Batteries. And you can 
recommend them with confidence 
. . . just as you can count on 
Mallory to continue developing 
improved cells around which 
tomorrow’s hearing instruments 
will be designed. 


Maliory Battery Company 
Cleveland, Ohio 
A Division of 


IN CANADA, Mallory Battery Company of Canada, Limited, Toronto 4, Ontario 














Model #6 Hearing Glasses 
Announced by Audiotone 

Audio Company of America’s sixth 
model of hearing glasses has been 
announced by Joseph Lagman, Audio 
Company’s president. 

Features of the new model include 
a powerful circuit, trouble-free Cen- 
tralab printed circuit, great “bend- 
ability” of the temple for more com- 
fortable fitting, and Centralab vol- 
ume control with an on-off switch. 
Colors available: charcoal, mink, 
black, slate blue, castle gray (gun- 
metal). 


Acousticon Int'l Announces 
Sub-Miniature ‘Privat-Ear’ 


Measuring 1% inches long and 
weighing % oz., Acousticon’s new 
“Privat-Ear” hearing aid is built into 
a curved plastic capsule to fit snugly 
behind the ear. 

Receiver button can transmit sound 
directly into the ear, or, for those 
who prefer it, a receiver is built into 


THE PLIGHT of a TV actress whose career and mental and physical 


health are threatened by a hearing impairment was an im 
TV dramatic series, “Love of Li 
earing Aid Audiologist, and Beltone dis- 
elville Ruick (left), who plays the oto- 
logist, in typical behavior patterns of hard of hearing persons, attitudes 


of the story in the weekd 
Manny (righi), Certified 
tributor in New York, instructs 


the unit with a colorless tube conduct- 
ing sound into the ear. 

For more information, write: 
Acousticon International, a division 
of Dictograph Products, Inc., 95-25 
149th St., Jamaica, N.Y. 


New Model ‘Super-5’ Is 
Announced by Dahlberg 


Designed to be worn either as a 
tieclip for men or as a woman’s hair 
barrette, Dahlberg’s new “Super-5” 
hearing aid weighs less than 1% oz. 
and is 1.9 x 1.2 x 0.5 inches in size. 

Equipped with automatic volume 
control, the Super-5 puts a ceiling on 
strong sounds before they become 
painful to the ear. It also features 
a two-position tone control with a 
high and normal setting. 

Two types of batteries are usable 
in the Super-5; one for extreme pow- 
er, the other a 1-1/3 volt battery for 
those requiring moderate power. The 
1-1/3 volt battery can operate for 
5,000 hours, at an average yearly cost 





of friends, and correct procedures for conducting an examination. 
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of $9-$11, according to the manu- 
facturer. 

For more information, write to The 
Dahlberg Co., 7731 Sixth Ave. N., 
Minneapolis, Minn. 


New Sound Room Introduced 
By Maico Electronics, Inc. 

Maico’s new “250” acousti-room 
features a patented ‘“Noise-Lock” 
door with “Noise-Lock” corners and 
joints, window and ventilation sil- 
encer. 

Designed for industrial and clini- 
cal hearing tests, the sound room is 
built of special acoustic panels 2% 
inches thick. The special telephone- 
type jack panel includes four jacks 
for audiometer, earphones and signal 
light connection. 

Optional equipment on the Maico 
“250” includes a continuous forced 
air ventilator, a 12” black Formica- 
topped folding shelf for either inside 
or outside mounting, extra double 
glazed windows in wall and door, a 
24-inch square desk with Formica 
top, and an intercom system. 

The entire room can be moved 
from one location to another by fork 
truck. 

For more information, write to 
Maico Electronics, Inc., 21 N. Third 
St., Minneapolis, Minn. 


Qualitone Co. Announces 

New Model: ‘Super Hide-Away’ 
Qualitone’s new behind - the - ear 

hearing aid—the “Super Hide-Away” 

—is a four-transistor, resistance-cou- 

pled instrument which is designed to 

fit either ear. 


Telex, Inc., Donates 
Thirty Hearing Aids 
Mr. H. J. Kelly, on behalf of the 
Hennepin County Welfare Board 
(Minn.), recently accepted 30 hear- 
ing aids, as a gift to the hard of 
hearing, from Telex, Inc., St. Paul. 
The hearing aids will be distributed 
by the Welfare Board to hard of 
hearing persons who are in need of 
the instruments. In the group of 30 
hearing aids were 15 to fit medium 
hearing losses, 15 for severe losses. 
Fitting of the hearing aids will be 
done for recipients at no charge, by 
Kenneth M. Settergren, manager, 
Minneapolis Telex Hearing Center. 
The hearing aids represent a retail 
value of $5,819, and are part of a 
year-round community service pro- 
gram by Telex to extend the benefits 
of the hearing aid industry to every- 
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one who can be helped through the 
use of a hearing aid. 


Walter Venghaus Named 
IAC Vice-President 

Walter Venghaus has been named 
vice-president for operations of In- 
dustrial Acoustics Co., Inc., designers 
and builders of industrial and avia- 
tion sound control systems, according 
to Martin Hirschorn, IAC’s presi- 
dent. 
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MR. VENGHAUS 


MR. NYGARD 


Nygard Joins Qualitone 
Engineering Staff 

The Qualitone Hearing Aid Co. an- 
nounces the addition of Cliff Nygard 
to its engineering staff. Well known 
in the industry, Mr. Nygard will as- 
sist Mas Harada, Vice-President in 
Charge of Engineering, as Assistant 
Chief Engineer. 


Educated at the University of Min- 
nesota, Mr. Nygard has held engi- 
neering positions with Bausch and 
Lomb, Audio Development Co., and 
for the past 11 years, the Maico Co., 
where he was assistant chief engi- 
neer, Acoustic Products Division. 


Beltone Names Ben Wofford 
National Field Sales Mgr. 


Promotion of W. Ben Wofford to 
national field sales manager for the 
Beltone Hearing Aid Co., Chicago, 
has been announced by David H. 
Barnow, Beltone’s executive vice- 
president. 

Mr. Wofford was formerly South- 
west regional sales director, joined 
Beltone in 1954. 


Oliver J. Knutson Appointed 
General Manager of Vicon 


The Vicon Instrument Co. has an- 
nounced the appointment of Oliver 
J. Knutson as General Manager of 
the firm. 

Mr. Knutson has an_ extensive 
background in design, development 
and sales work in plastics, life in- 
surance, and metal fabricating. For 
ten years he was partner and general 
manager of Bruin Industries, Colo- 
rado Springs, and for the past four 
years has been in charge of design 
and development for Spear Engineer- 
ing Co., Colorado Springs. 












Shoup Elected President 
Of Chicago Kiwanis Club 

Maurice W. Shoup, Certified Hear- 
ing Aid Audiologist, has been elected 
to the office of president of the Chi- 
cago Kiwanis Club, to serve in that 
capacity during 1959. 

Mr. Shoup is owner of the Telex 
Hearing Center, 30 N. Michigan Ave., 
and has served as Kiwanis vice-presi- 
dent during 1958. 


MR. SHOUP 
..- Newly 
Elected 


Kiwanis 
President 





The Hearing Aid Industry 
Conference estimates that the 
nation has about 850,000 hard- 
of-hearing children under five 
years of age. There are about 
8,500 blind children of pre- 
school age. 

















Encountering New Earmold 
Problems With Hearing Aid 
Glasses? ? ? ? 


MANY DEALERS ARE - - 
AND ARE FINDING 
A SOLUTION WITH Mid-States 


SOFTEX and NUTEX EARMOLD 


SOFTEX and NUTEX EAR- 
MOLDS have swept the nation 
used conventionally — Now ap- 
plied to hearing aid glasses, 
SOFTEX and NUTEX EAR- 
MOLDS are proving THE AN- 
SWER to close acoustical seal 
with comfort to the user. 


SOFTEX and NUTEX were de- 
veloped by hearing aid people 
for hearing aid people. 


CHARTER MEMBERS: 
Hearing Aid Industry 
Conference, Inc. 






600 N. Francis 
Wichita, Kansas 


“The QUALITY Earmold Facility” 




















SHAA Welcomes 





6 NEW MEMBERS 








Six new applicants for member- 
ship in the SHAA have been accepted 
by the certification board and there 
are twenty-three applications pend- 
ing. The list of new members and 
applicants follows: 


New Applications Certified: 

Mae W. Carlysle, 123 S.E. 2nd Ave., 
Miami, Fla. 

Sidney W. Carlysle, 123 S.E. 2nd 
Ave., Miami, Fla. 

Joseph Greene, 31 Bromfield Ave., 
Boston 7, Mass, 

Elizabeth K. Horning, 318 E. Hill- 
crest Blvd., Inglewood, Calif. 

Victor C. Lodovic, 417 N. Chapar-- 
ral, Corpus Christi, Texas 


John E. McGee, 404 Auburn Savings 
Bank Cldg., Auburn, N. Y. 


Applications Pending: 


Robert H. Ackerman, 328 Sherland Bidg., 
South Bend 1, Ind. 


Arthur A. Azar, R.R. No. 1, Paducah, Ky. 





t's important 


TO BUY QUALITY 


tinuous, 
claim. 





® Mixes rapidly 
® Not tacky 


be convinced. 





further particulars 
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THAT YOU KNOW WHERE 


Earmoldes 
ANY STYLE « ANY MATERIAL 


No matter what “your requirements as to ear- 
mold style or material we can meet your needs 
with a quality product. Twenty years of con- 
high - quality production backs our 


Have you tried —— 


Formtex Impression Compound 


® Sets slowly 
® No ear distortion 
® Absolutely no shrinkage 


Use this greatly improved product and 


Ask for our brochure and 


SCIENTIFIC MOULDING LABORATORIES 


55 E. WASHINGTON STREET 
CHICAGO 2, ILLINOIS 


Highest Quality Products for 20 Years 





William E. Bradford, 709 Pere Marquette 
Bldg., New Orleans 12, La. 
Charles N. Conte, 23 Arcade Bldg., Provi- 
dence, R.I. ‘ 
greet T. Davis, 106 Church St., Burlington, 
t. 
Egon J. Fleck, T. Eaton Co., Ltd., Victoria, 
B.C., Canada. 
Duncan R. Hardy, Suite A-4, 10011 11th St., ‘ 
Edmonton, Alberta, Canada. 
George W. Herrick, 506 N. 
Lansing, Mich. 
ne Hoyt, 112 Broderick Bldg., Lakeland, 
a. 





Washington, 


William 
sining, N. 
John L. 
Peoria, Ill. 
J. M. Murdock, 1640 28th Ave., S., St. Pet- 
ersburg, Fla. 


Mrs. J. M. Murdock, 1640 28th Ave., S., St. 
Petersburg, Fla. 


a Jewell, Scarborough Park, Os- 


Lyons, 304 First Natl. Bank Bldg., 


Frank D. Needham, 630 Empire Bldg., 430 
16th St., Denver 2, Colo. 

Frank N. Pascal, 402 Wick Bldg., Youngs- 
town, Ohio. 

Patrick G. Riordan, 611 Park Bldg., Cleve- 
land 14, Ohio. 

Clarence J. Rober, 810 Liberty Ave., Pitts- 
burgh 22, Pa. 

_James C. Scott, 417-12th St. W., Bradenton, 
Florida. 

Phillip J. Toconita, 402 St. Peter St., St. Paul 
2, Minn. 

Robert K. Turner, 1251 Guy St., Montreal, 
P.Q., Canada. 


Sydney Usdan, 120 Monroe Ave., Memphis 3, 
Tenn. 
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MR. ELLIOTT 


Wayne State University, where he received the degree of 
Bachelor of Arts in Psychology. 
managing editor of the Society’s official journal, Aude- 
During the past two years he has operated his 
own public relations firm. 


James E. Elliott 
Appointed SHAA 
Executive Director 


The Board of Directors of the 
Society of Hearing Aid Audiol- 
ogists has appointed James E. 
Elliott as Executive Director of 
the Society. 


Mr. Elliott was educated at 


In 1956 he served as 











year. 


S.H.A.A. Plans Insurance Program 


Details of a new Group Insurance Program for mem- 
bers of the Society of Hearing Aid Audiologists will be 
in the mail to members shortly after the first of the 


The program will include disability, medical, hospital- 
ization, and life insurance, at greatly reduced rates. 








AUDECIBEL — DECEMBER 1958 
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MIDGET CORDLESS EARETTE 





TONEMASTER 
sales 
ane th dn 


all tine HIGH! 


The most magnificent line of quality hearing 
aids ever developed — Tonemaster ahead- 
of-the-field instruments . . . recognizable 
immediately. Scientifically engineered to give 
the finest performance and most dependable 
operation of any hearing aid on the market. 








MIDGET EARETTE 














CONVENTIONAL MODEL 








Advertising mats, counter cards, descriptive 
literature, colorful folders, effective 
mailers, prestige letterheads and mer- 


Several selected territories available for 
Tonemaster dealerships — here is your golden 


opportunity to get in on the assured profits chandising helps are all available to Tonemaster 
from Tonemaster . . . the hearing aid company that dealers. Factory-paid advertising, both 
revolutionized an industry in four years. We need good national and in key dealer markets, provides a 


dealers — just as you need an outstanding product 
to sell. Write us today. Let’s put our combination 
together for increased profits. 


steady flow of new, high-quality leads. 


Your inquiry is cordially invited. All communications 
will be held in strict confidence. 


MANUFACTURING COMPANY 


J 128 sours Monroe « PEORIA, ILL. © PHONE 6-0871 





AUDECIBEL 


260 Southfield Road 
Detroit 29, Michigan 


Form 3547 Requested 
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TRADE -MARK 


THE NAME YOUR CUSTOMERS KNOW AND TRI 











